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The Voice of Luxembourg's Industry

ENVIRONMENT AWARD 2025

Application form
“Product”

This form allows you to answer the relevant questions that are of interest to the jury of the
Environment Award in its assessment of the project.

If any of the questions are not relevant to the nature of your particular project, please ignore them.

Part 1. General information

Name of the project :

Company :

Address:

Internet:

Contact person :
Full name:
Function:
E-mail :

Telephone:

Does the application file contain any annexes (brochures, other documents or demonstration

material...@/

If YES, please specify which ones: Annex1:
Annex 2:

Annex 3:



Brief description (summary) of the project (about % page)

Development phase (idea, prototype, in place or on the market..)

In which areas are the main benefits for the environment (air, water, waste, energy...)



Part 2. “Product” Application Information

Briefly describe the circumstances that led to the development of this new product or service.

What consumer needs are met by your product or service?

What are the innovative elements that distinguish this specific product from alternative or
precursor products on the market?

Provide information on the performance of the new product or service in relation to
environmental protection and safety/health standards.



Quantify, as far as possible, the comparative advantages of your product in terms of :

- energy and other resource consumption

- waste generation

- emissions of pollutants to air, water and soil.

What is the contribution of the project to the total activity of your company and what are the
prospects (additional research efforts, marketing efforts, etc.)

What other (non-environmental) positive aspects can be associated with your product or service
(in terms of employment or working conditions in your company, in terms of consumption of your
product or service...)



What are the chances of replicating the positive aspects of your product or service in the market?




	What other (non-environmental) positive aspects can be associated with your product or service (in terms of employment or working conditions in your company, in terms of consumption of your product or service...)
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